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Why Broadband MattersWhy Broadband MattersWhy Broadband MattersWhy Broadband Matters



Broadband Access in El PasoBroadband Access in El PasoBroadband Access in El PasoBroadband Access in El Paso

• Federal Communications Commission (FCC): 96.8% of El Paso County 
residents can access broadband internet. *

• Hunt Institute survey:
• 56.7% of homes can access broadband internet.

• 72.7% of businesses can access broadband internet.

NoteNoteNoteNote:::: The Hunt Institute uses the FCC definition of broadband as 25 Mbps for download speed and 3 Mbps for upload speed. Respondents who have internet but did not match or exceed FCC download

and upload speeds were listed as not having broadband. Businesses reported their download and upload speeds by logging into a speed test website and testing their internet connection.

SourceSourceSourceSource:::: Hunt Institute broadband survey results
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Residential Internet Regions and ProvidersResidential Internet Regions and ProvidersResidential Internet Regions and ProvidersResidential Internet Regions and Providers

Source: Source: Source: Source: Hunt Institute household broadband survey results. Regions that share the same color code do not necessarily share the same service providers. Spectrum brand is used by its parent company 

Charter Communications.

Note: Note: Note: Note: Hunt Institute using broadband results and FCC Form 477 Data as of December 31, 2020, the latest data available.



Household Internet Access by RegionHousehold Internet Access by RegionHousehold Internet Access by RegionHousehold Internet Access by Region

• Not all households that have an internet connection have broadband. The West and Central region have the greatest shares of 

residential customers that lack broadband connections.

NoteNoteNoteNote:::: The Hunt Institute uses the FCC definition of broadband as 25 Mbps for download speed and 3 Mbps for upload speed. Respondents who have internet but did not match or exceed FCC download and

upload speeds were listed as not having broadband. Businesses reported their download and upload speeds by logging into a speed test website and testing their internet connection.

SourceSourceSourceSource:::: Hunt Institute broadband survey results

• Internet ConnectionInternet ConnectionInternet ConnectionInternet Connection • Broadband ConnectionBroadband ConnectionBroadband ConnectionBroadband Connection



Businesses with Broadband AccessBusinesses with Broadband AccessBusinesses with Broadband AccessBusinesses with Broadband Access

NoteNoteNoteNote:::: The Hunt Institute uses the FCC definition of broadband as 25 Mbps for download speed and 3 Mbps for upload speed.

Respondents who have internet but did not match or exceed FCC download and upload speeds were listed as not having

broadband. Businesses reported their download and upload speeds by logging into a speed test website and testing their

internet connection.

SourceSourceSourceSource:::: Hunt Institute broadband survey results

• Most business internet 

customers have broadband 

access.



Advertised and Actual Internet SpeedAdvertised and Actual Internet SpeedAdvertised and Actual Internet SpeedAdvertised and Actual Internet Speed

NoteNoteNoteNote:::: Percentages represent the shares of households by the advertised download speed range they are billed for. Median download speeds

correspond to the actual download speeds in Mbps reported by the households from each range. Respondents reported their download

and upload speeds by logging into a speed test website and testing their internet connection.

Source: Source: Source: Source: Hunt Institute broadband survey results.

• Internet providers are 

delivering advertised 

speeds to residential 

customers, except at speeds 

of more than 300 Mbps.



Fixed Internet ProvidersFixed Internet ProvidersFixed Internet ProvidersFixed Internet Providers

NoteNoteNoteNote:::: Other includes HughesNet, JackRabbit, Metro by T-Mobile, Sprint, T-Mobile, Verizon, Viasat, Vivint, West Central Net, and others not denoted.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• A small number of providers supply 90% of 

internet service to residential customers.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Mobile Internet ProvidersMobile Internet ProvidersMobile Internet ProvidersMobile Internet Providers

• ResidentialResidentialResidentialResidential

• A handful of 

providers service 

nearly 70% of 

business internet 

customers.

• CommercialCommercialCommercialCommercial

NoteNoteNoteNote:::: Other includes HughesNet, JackRabbit, Metro by T-Mobile, Sprint, T-Mobile, Verizon, Viasat, Vivint, West Central Net, and others not denoted.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.



Quality of Internet ServicesQuality of Internet ServicesQuality of Internet ServicesQuality of Internet Services

• Roughly 40% of residential customers described their internet 

connections as “average” or “poor.” 

NoteNoteNoteNote:::: Results are based on the opinions of the respondents. Other includes Sprint, T-Mobile, Verizon, Viasat, West Central Net, Vivint, JackRabbit, HughesNet, and others not denoted.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• While Spectrum and AT&T do not dominate the commercial 
internet market as they do the residential market, business 
customers report greater satisfaction with their services 
than with their competitors.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Internet CostInternet CostInternet CostInternet Cost

• More than two-thirds of 

residential customers 

pay between $40.00 

and $99.99 per month 

for internet service.

• About half of business respondents report paying between $50.00 and $199.99 per month for internet service.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Internet OutagesInternet OutagesInternet OutagesInternet Outages

• Residential and business customers report that internet provider issues and their proximity to the US-Mexico border and the 

Franklin Mountains cause internet outages.

NoteNoteNoteNote:::: Results are based on the opinions of the respondents. Respondents were directed to select all that apply, thus, percentages will not sum up to one hundred.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Digital LiteracyDigital LiteracyDigital LiteracyDigital Literacy

NoteNoteNoteNote:::: Results are based on the opinions of the respondents. See methodology for zip code list by region.

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• Residential internet customers in the Central and Lower Valley regions report the largest shares of inexperience 

with common computer software.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Support for County Involvement in Internet MarketSupport for County Involvement in Internet MarketSupport for County Involvement in Internet MarketSupport for County Involvement in Internet Market

• Most residential respondents expressed support for some 

form of county involvement in the internet market.

NoteNoteNoteNote:::: Results are based on the opinions of the respondents..

SourceSourceSourceSource:::: Hunt Institute broadband survey results.

• Business respondents largely support some form of county 

involvement in the internet market.

• ResidentialResidentialResidentialResidential • CommercialCommercialCommercialCommercial



Economic Impact of Broadband ExpansionEconomic Impact of Broadband ExpansionEconomic Impact of Broadband ExpansionEconomic Impact of Broadband Expansion



Aggregate Effect of Proposed Broadband Expansion, Aggregate Effect of Proposed Broadband Expansion, Aggregate Effect of Proposed Broadband Expansion, Aggregate Effect of Proposed Broadband Expansion, 
2022202220222022----2040204020402040

Source: Source: Source: Source: IMPLAN and Hunt Institute.



Industry ImpactIndustry ImpactIndustry ImpactIndustry Impact

Note: Note: Note: Note: Top ten industries most impacted industries ordered from most to least impacted in terms of employment. Rank changes for labor income, value added, and output are listed in orange text. Sector codes 

come from IMPLAN.

Source: Source: Source: Source: IMPLAN and Hunt Institute.



RecommendationsRecommendationsRecommendationsRecommendations



RecommendationsRecommendationsRecommendationsRecommendations

• Future expansion programs should consider these areas of high need.

• The Lower Valley region is an underserved area to focus efforts to increase accessible and 
reliable broadband internet speed in El Paso County.

• Future expansion programs should consider targeting areas where AT&T and Spectrum are 
less present.

• Policymakers should consider programs to raise digital literacy as a complement to 
potential broadband expansion programs.

• Design infrastructure to respond to specific geographic location impacts service quality.



Thank You!Thank You!Thank You!Thank You!

Connect with us:Connect with us:Connect with us:Connect with us:

E: huntinstitute@utep.edu

P: (915) 747-6727

F: (915) 747-7948

Locate us:Locate us:Locate us:Locate us:

The University of Texas at El Paso

Hunt Institute for Global Competitiveness University of 

Texas at El Paso (UTEP)

Kelly Hall Building, Suite 414

El Paso, Texas 79968-0545

Monthly NewsletterMonthly NewsletterMonthly NewsletterMonthly Newsletter

Sign up today!

View our Newsletter

mailto:huntinstitute@utep.edu
https://www.utep.edu/hunt-institute/newsletter/subscribe.html
https://www.utep.edu/hunt-institute/newsletter/index.html
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